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Program Specialist Broadcasting
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Arts of Acting and Directing
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Arts Design for Broadcasting
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Advance Editing
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Broadcasting and New Media Presentation
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International Special Topic in Communication Arts
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Community Radio and Television

ANUNY Hanms anudinn sz Temivesnisingnsznedoauaz ing

q

v d a a a a
I%i%ﬁu‘]ﬁl‘ﬁu HUINA ‘V]E]‘Ha LLﬂ%ﬂi%‘]J'J‘LlﬂﬁNﬂG]iﬁlﬂ"li’JVIQﬂi%iﬂEJL?TEJ\‘]LLﬁ%’JT]EJ

a

v J a ua a a a v J
Tnsvieniguau Andiamswaasiemsmgnsznedoaz Ing Insieniguasy

ia a Jd
mamssilndszaumsamnInmatimamans 2(90)
Preparation for Occupational Practicum in Communication Arts
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Occupational Practicum in Communication Arts
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Preparation for Co-operative Education in Communication Arts
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Co-operative Education in Communication Arts
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a 4 9 a < Y a = a 4 9
amiwwﬁtyw1@1mumﬁmﬁmmauuaﬂﬂuaz‘nqygmmmﬁmﬁmﬂﬂﬂiﬂf
A a g A 9 Y
ﬂizmummamﬂaﬂummmm‘u Lwemmaﬁ;ﬂuazmuauuzummqmmﬂ"lm

Yoy uaginlfiamsvaduun

U d
COMM4902  MSVMIHNATNTAS 3(0-6-3)
Research in Communication Arts
a ~ Y ~ 1 atAa v A a 4
FAIFINADUTIUUINDU : COMM3901 ITAIVYINITININULNAFITNT
=] a wa o A a o a 4 av Y
Nﬂﬂaﬂﬁﬂ1iﬂ“u11lﬂ15’ﬁ]EJ‘VHQUL‘VIﬁﬁTdﬁiGHMﬂig‘U’JuﬂWi'Ji]EJ ﬂW‘(’JGl,G]ﬂ'li

a

o o
HUZINGUAT9019158 LA /MIORNTINU A
Y] 4 (Y] d
ENGL3701 nmmanqmﬁmﬂqﬂﬁzmﬂmﬁmmﬁ 3(3-0-6)
English for Academic Purposes
= o v o o o 9 Ao & Y Y, a
Anpimdnn hensaluardriunmessnguisududesldluauinms
Y
9 J 1 a @ 1 =
uazmsAnuvuglumansvoaaz a1 niuinyzmsls wa ouuaz@oulu
[FIIBINT NITOIUDNAT HIIAD 6131 31891UITE UNAAIDIIUITY UNAIY

A1M3 WIeWaNUITIMIFULDAI MIRALaUNEM I UDININT

AULINGINITIANT  UHIINBNAITIFAYIUNTIABY nangasmeamanstiudia w.6.2559



28

(v 4 o g a
ENGL3702 n1y16anqmﬁmmqﬂizmﬂmwwmawﬁw 3(3-0-6)
English for Specific Career Purposes
= o w 4 4 o [ A EY Aa oA [
Anwmdgni hensaivazdaunesingeildlumsdjiaaulunaas
a Y o ' = A A Y
VIV IUUNNEENITHY WA DIULASIVIUINDNITHDAT MIFUNUI TR LN
o 14 ad a s 4
TnsAnn ﬂ'li!%ﬂu%%}ﬁ@‘ﬂﬂ"l\iﬂﬂﬁiﬂﬂ uaganrvuigalannioung ﬂ?ﬁﬂﬂlﬁﬂl%ﬁ%W
1 A o v A A 9 [ a oA 9 ~ @ L4
ABDIBN ﬂ'lﬁiJ’é]‘UWiﬂt’N'll!‘l’ii’é]ﬂ'lﬁ\‘]‘mﬂﬂ’lellﬂﬂﬂ“]Jﬂﬁ“]J;;]‘UGN'IHGluWHWI NITTUNIHU
d' 1 = J a A = Lﬂ'
mﬁmﬂ“lu‘ﬂﬂizsgu N1TDIULDNTIT ANDAN Glumﬁﬂ;]mmu NITWALASIVIUIND
) = A A Ao & a 1
NTUVTUBDINU NITIVYUITIYIU HIDDUA AT udumuusunvesnuluuaazaiu

a =
IVIYN

GEHP1101  n1300n/aInmesnogumm 3(2-2-5)
Exercises for Health
= 1 [ 4 o o w
ANEIANNNNIY YUY Iaqszasn uazguilsz Jerivean1seeningg
moegunin 321 lSandnmseenmidimaieguninauraninermeaninig
poNM1aIN1e Tagn1siaenduAnanTsuNIINIenIon1500nA1a9N1842835 013
@199 1Y MSIAY N5 LaEMSREUIMUTLN N9 U mDamutd tuaNuay

14 I 9 [ 14 [ a A =\ A
uysvoa Wuau Waﬂjﬂslﬂlf”nﬁﬂﬁlmgWﬁﬂﬂ’]ﬁ‘]_l31ﬂﬂ@’]ﬁ13lWﬂﬂ’]3ﬂquﬂ1Wﬂﬂ 37U

@ ] <] o w
"lﬂﬁﬂmi‘ﬂmﬂu N1IVUINLRY ngﬂ']ﬁﬂﬂllwfJT]JWﬁfni‘U’]ﬂ!ﬁ]‘Uflﬂﬂfﬂﬁ'f)f]ﬂﬂ']ﬁﬂ
N1eY
GEHP1102  Msa3a@3uanssomnmeameaogumu 3(2-2-5)

Physical Fitness Promotion for Health
= 4 o W Aas a
Any109AlIZNOU ANUKNIBLAZAINED 3] ANsnageuuaz Uiy
[ as =y a oA 9 a d' d' 9 [
ﬁﬁﬂﬂ?il!ﬁ%’l‘ﬁﬂ”lil?jﬂﬂg]ﬂﬁﬂﬁﬁiNLﬁﬁJfﬁJﬁS‘E]ﬂWWVINﬂ”IEJVILﬂEJ’JGUENﬂU?jﬂJﬂ”IW
ﬁTNﬁﬁﬂﬁﬂﬂTﬁ?ﬁ@]%ﬂ?iﬁWT MIanns InsuinisuasmuInlIunIue1m1s

ﬁ?ﬁ%ﬂﬂﬁﬁ%NLﬁ%ﬂJﬁiﬁiﬂﬂ?W‘ﬂNfﬂﬂ

AULINGINITIANT  UHIINBNAITIFAYIUNTIABY nangasmeamanstiudia w.6.2559



GEHS1101

GEHS1102

GEHS1103

GEIG1001

29

qUNIENNYDITIN 3(3-0-6)
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Citizenship in Contemporary World
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Information Technology and Communication
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Life and Technology
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Dynamics of Thai Society
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Dynamics of Global Society
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Man and Environment
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Law for Living
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Chinese in Daily Life
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French in Daily Life
nuziugun i aradesdudiunsie wa s eu Tuiadei 19y
30132917 MINA1NNME MINAIVBUAY NA1IVD INY NA1IAIBIAT DILAL

Tidoyanernuiunal aomid auferma wazdanssuludinlsziriu

AULINGINITIANT  UHIINBNAITIFAYIUNTIABY nangasmeamanstiudia w.6.2559



34

v
=

\ A o
GETL1103  smwnaiuludialszdriv 3(3-0-6)
Japanese in Daily Life
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Korean in Daily Life
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Khmer in Daily Life
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Vietnamese in Daily Life
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