1. FoamAingndy W INY1YINVIIUNTINYY

2. anuidansiSeunmsaden AMYINYINITIANIT WNINYREIIVA)IUNTNWA
3. mhonw/antidndniiuses (alt)

4. FouSan

Foudiu . nAransiadin

Bachelor of Communication Arts
oeio D UAY.

B.Com.Arts

5. HAN3EUsNA AN (PLO)
6. tnauitunssuninfnw  Sutn@nwilnevsetnfnwsisianalunsaldnien ngladu g

7. \assaavangns

3.1 nangns
3.1.1 UIUNUIENATINAABANANEGAT Litfesndn 120 waehin

3.1.2 laseasnavdngns

(1) wuandvdneiialy 30  wudaehn
(2) nuandvane lidesnin 84 wuawnn
1) nguiventeAu 59  wiaefia
2) nguivenden lideendn 18 wiaehin

Tnenguivenidenuisaanidu 4 ngu ldud
(1) nguivinguasinsviaidafunanwasy
(2) nguAvinsUszvduiusuasdoansesdns
(3) nguIYIATRTIVABUIUA
(4) nguAVIHBENINTUEA
3) ngu3vIUUansuagiinUszaunisaliviaw Lidesndn 7 wiqefn

(3) uNITWRBNLES  hitBENIN 6 viulenn

a o

8. JunlasunisiansananuaenafesIndtnauldaansensigaudny Inermans 33

WaTWIANTSY WeTuf 26 nueneu 2564



srevNUndou

(2) nunIvwanie kidaenin 84 wqenn
1) ngudvendenu Litleenda 59 wqefin
COMM1101  Tanflnerans 3(3-0-6)

Principles of Communication Arts

COMM1102 ﬂ%ﬂﬁiim%@LLﬁ%ﬂ’]iiLW}ﬁuﬁla 3(3-0-6)
Media Ethics and Media Literacy

COMM1103  msenen1mientsdoans 3(2-2-5)
Photography for Communication

COMM1104  msfnasreassdiiienuiimanmans 3(2-2-5)
Creative Thinking for Communication Arts

COMM1105  ns ndusunutmaamans 3(2-2-5)
Graphic for Communication Arts

COMM1106  MTIATIENETUAS 3(2-2-5)
Audience Analysis

COMM1107  wdnmsUsemnduiusuasniseasesdnig 3(3-0-6)
Principles of Public Relations and Corporate Communication

COMM1108  msdetniuazmMsTenuanunsaiiagdy 3(2-2-5)

News and Current Situation Reporting

COMM2101  nISLERAY 3(2-2-5)
Acting
COMM2102  siwgnisdoansuazimaiansiiaue 3(2-2-5)

Communication Skills and Presentation Technique

COMM2103  msidni3es 3(2-2-5)
Story Telling

COMM2104  msuAndeRdsa 3(2-2-5)
Digital Media Production

COMM2105  nnsdeansiiiontswaun 3(2-2-5)

Development Communication



COMM2106

COMM3101

ENGL3701

ENGL3702

COMM3901

COMM4901

COMM4902

WtofiAenalmanans
Special Topic in Communication Arts

AusiUe srufenfugussnaunsmetimarans

Introduction to Communication Business Entrepreneur

MBINYU N TAUTLARNIATNING
English for Academic Purposes
MBI UTRINUTTAAM I TN

English for Specific Career Purposes

[y

W melmamans

Research Methodology in Communication Arts
fuLuIMslvArang

Seminar in Communication Arts
MTIMSAmans

Research in Communication Arts

2) nguIvenReN

denSeusginiungute (1) (2) (3) v3e (4)

(1) nguivnamguazinsiimidaiunanasy

COMM3201

COMM3202

COMM3203

COMM3204

COMM3205

COMM3206

COMM3207

NMSABANUNLNEFITATNLALLEE
Audio and Visual Interpretation

NsWeuUIMeaglnsvirldasu nan oty

3(0-6-3)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2(0-4-2)

3(0-6-3)

18 w280

3(3-0-6)

3(2-2-5)

Scriptwriting for Multi-platform Radio and Television Program

nsafiusensinguaginsvierddafunasviosy

Moderator for Multi-platform Radio and Television

NsnaRTIENTIgLagnsiaiiafunannasy
Multi-platform Radio and Television Production
N3FRRENT WazIEEIUUITAGAL Nan WO T
Multi-platform Audio and Visual Editing
a z:ll a QI
MINANFDEANT UL

Streaming Production

'
=

gsnvdedaAunannasy

Multi-platform Business

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



COMM3208

COMM3209

nsnandedafLnann oYUy
Community Multi-platform Production
nsndrdenszuailoy

Popular Media Production

(2) nguvIimMsussIduRusuasiaansaeAns

COMM3301

COMM3302

COMM3303

COMM3304

COMM3305

COMM3306

COMM3307

COMM3308

COMM3309

Vinwsnsieansilensusznduius
Communication Skills for Public Relations
M3Teudiio msussanduiug

Writing for Public Relations
mMyad1EssALaska ndous sanduius
Creativity and Media Production for Public Relations
MyFeaI5RNS

Organization Communication
ASIANTNTIUNIINSUTLINEUNUG

Event for Public Relations
NAYNSHAYNITINUNUNTUTTIFUTUS
Public Relations Strategy and Planning
nsUsEdURuSyIia

Business Public Relations
N33AN1IANLAUTUSF YIS
Integrated Relationship Management
MyFea ST TR ST No T oY

ASEAN Intercultural Study

(3) nguIvIAsEIviRBUMUA

COMM3401

COMM3402

COMM3403

COMM3404

msdamsuazmsliasgideyaiioainsassdnoumud
Data Analytic and Management for Creative Content
dulnnsdlnuazn153nniin

Infographic and Layout
NN3A319ATIARDUIUATILAZANTAR

Creative Content for News and Feature

NNSAS19ETTANDUMUAUULIAY

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)



COMM3405

COMM3406

COMM3407

COMM3408

COMM3409

Creative Content for Entertainment

N3A519ATIARBUNUATINT

Creative Content for Business
NNIAS1NATIARDUUAG AT U TOI WY

Creative Content for Selected Topic
mMsassassAlauns1iin

Creative Motion Graphic
m3seuinmsdursumudaiiowasiiulaseiu
Content Creator through Project-Based Learning
nsdansmeumuasaularlun1zings

Online Content Management in Crisis

(4) NFUIYIFDHIINITUEN

COMM3501

COMM3502

COMM3503

COMM3504

COMM3505

COMM3506

COMM3507

COMM3508

COMM3509

nsHnrunslE 3

Voice Training

ﬂ’]iLLﬁm“f?UQﬁ

Advanced Acting
NNTIATIZIITTUNTTUNITUAN S
Performing Arts Literature Analysis
NSWHUUNAZ AT

Play Writing

AAUNIHERS

Directing
DONLUUNTITUASREILAZAITUA 9N
Makeup and Costume Design
gsnkavfiaUsnisdmdendnuans
Business and Art of Casting
MsagasiiensHaL

Theatre for Development

AswaRINEeaelnl

Performing Arts in Modern Media

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



3) nguIvIRNUIEAUNITAIIYI TN sidfaendn 7 Wiehin
WidenSeusednlungude 3.1) w3e T8 3.2)
3.1) MsANUszaunsaivITn

COMM4801 NSNS zauMsannInmmearans 2(90)
Preparation for Occupational Practicum in Communication Arts
COMM4802  NSHNUSEEUNIS R TNNT A ans 5(350)

Occupational Practicum in Communication Arts

TR
3.2) @nfafinu)
COMMA803  wiReNannafneINItnemans 2(90)
Preparation for Co-operative Education in Communication Arts
COMMA804  anfafnunslmamans 6(540)

Co-operative Education in Communication Arts

(3) v ReNE3 Lyidfasndn 6  widghn
thinwagdesdnmnseividendas egnadosdiuiu 6 miwedn Adiuindulsslod
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